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SEAWORLD

To Our Shareholders,

When | was writing this letter one year ago, the world was entering an unprecedented global health
crisis because of the COVID-19 virus, impacting nearly everyone on the planet. One year later, we are
still dealing with the pandemic, but we believe the world is beginning to overcome the health crisis due
to the rapid rollout and adoption of various vaccines created to protect the global population. It is our
hope that you and your loved ones have been kept safe throughout this crisis. We also express our
gratitude to the many healthcare workers and first responders worldwide who have cared for and
continue to care for those affected and protect those who are vulnerable to this virus.

Our annual financial results were significantly impacted by the COVID-19 pandemic. Because of the
pandemic, we were forced to close all our parks and dramatically reduce our workforce in March 2020.
In June of 2020, we began to re-open some of our parks, following strict health and safety protocols
established by federal, state and local authorities. During 2020, we took necessary steps to preserve
the Company’s financial position to weather this unprecedented crisis. Today, | am pleased to report
that we are planning to have all 12 of our parks open for their 2021 operating seasons.

2020 FINANCIAL PERFORMANCE

In February 2021, we reported fourth quarter and fiscal 2020 results that clearly demonstrated our
Company’s agility, creativity and determination to operate in one of the most challenging environments
we have ever encountered. While the COVID-19 pandemic severely impacted our operations with park
closures in the spring followed by restricted openings including capacity limitations, our ambassadors
worked collaboratively to find ways to operate within the health and safety guidelines established by
federal, state and local governments. | am grateful for their commitment, teamwork and passion as
they took care of our guests, our animals and each other throughout this period. In addition, | am
pleased that we were able to operate our parks more efficiently than ever before due to our relentless
focus on expense management and culture of operational efficiency.

We look forward to the time when our parks can return to a more normalized operating environment. We
believe there are significant additional opportunities to further improve and enhance our execution and drive
meaningful growth in revenue and Adjusted EBITDA when our parks are no longer restricted by capacity
limitations, and event restrictions. We have identified meaningful additional cost-savings opportunities that
we believe will lead to strong margin improvement in the coming years. We are excited about the future and
the opportunity to deliver significant operational and financial improvement that we expect will lead to
meaningful increases in shareholder value once we have returned to a normalized operating environment.

We want to thank our employee ambassadors for their continued dedication and effort to welcome
back our guests while operating our parks in accordance with the latest health and safety protocols.
We want to thank our loyal pass-holders and guests for continuing to visit our parks. And, finally we
would like to thank our financial and operating partners for their continued support and understanding
during these unprecedented times.

We have the right assets and team, our balance sheet and liquidity are strong, we are successfully
navigating through this extraordinary environment and we are confident we will emerge an even
stronger and more profitable enterprise. We continue to have high confidence in our long-term strategy
and in our ability to deliver significantly improved operating and financial results that will lead to
meaningfully increased value for all stakeholders.

Thank you for your investment in SeaWorld Entertainment.

Sincerely,

Marc G. Swanson
Interim Chief Executive Officer
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FEINTS FEaNTS

Unless otherwise noted or the context otherwise requires, (i) references to the “Company,” “SeaWorld,” “we,” “our” or “us”
in this Annual Report on Form 10-K refer to SeaWorld Entertainment, Inc. and its consolidated subsidiaries, (ii) references to
“guests” refer to our theme park visitors, (iii) references to “customers” refer to any consumer of our products and services,
including guests of our theme parks, (iv) references to our “theme parks” or “parks” include all of our separately gated parks; (v)
references to the “TEA/AECOM 2019 Report” refer to the 2019 Theme Index: The Global Attractions Attendance Report,
TEA/AECOM, 2020, and (vi) references to the “Amusement Today, 2019 refer to the Amusement Today 2019 Golden Ticket Awards,
Vol. 23, issue 6.2 dated September 2019. Unless otherwise noted, attendance rankings included in this Annual Report on Form 10-K
are based on the TEA/AECOM 2019 Report, which are not independently validated by the Company.

SPECIAL NOTE REGARDING FORWARD-LOOKING STATEMENTS

In addition to historical information, this Annual Report on Form 10-K may contain “forward-looking statements” within the
meaning of the federal securities laws. All statements, other than statements of historical facts, including statements concerning our
plans, objectives, goals, beliefs, business strategies, future events, business conditions, our results of operations, financial position and
our business outlook, business trends and other information, may be forward-looking statements. Words such as “might,” “will,”
“may,” “should,” “estimates,” “expects,” “continues,” “contemplates,” “anticipates,” “projects,” “plans,” “potential,” “predicts,”
“intends,” “believes,” “forecasts,” “future,” “targeted,” “goal” and variations of such words or similar expressions are intended to
identify forward-looking statements. The forward-looking statements are not historical facts, and are based upon our current
expectations, beliefs, estimates and projections, and various assumptions, many of which, by their nature, are inherently uncertain and
beyond our control. Our expectations, beliefs, estimates and projections are expressed in good faith and we believe there is a
reasonable basis for them. However, there can be no assurance that management’s expectations, beliefs, estimates and projections will
result or be achieved and actual results may vary materially from what is expressed in or indicated by the forward-looking statements.
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There are a number of risks, uncertainties and other important factors, many of which are beyond our control, that could cause
our actual results to differ materially from the forward-looking statements contained in this Annual Report on Form 10-K. Such risks,
uncertainties and other important factors that could cause actual results to differ materially include, among others, the risks,
uncertainties and factors set forth under “Risk Factors” in Part I, Item 1A of this Annual Report on Form 10-K, including the
following:

o the effects of the global Coronavirus (“COVID-19”) pandemic on our business and the economy in general

e complex federal and state regulations governing the treatment of animals, which can change, and claims and lawsuits by activist
groups before government regulators and in the courts;

e activist and other third-party groups and/or media can pressure governmental agencies, vendors, partners, and/or regulators,
bring action in the courts or create negative publicity about us;

e various factors beyond our control adversely affecting attendance and guest spending at our theme parks, including, but not
limited to, weather, natural disasters, foreign exchange rates, consumer confidence, the potential spread of travel-related health
concerns including pandemics and epidemics, travel related concerns, and governmental actions;

e incidents or adverse publicity concerning our theme parks, the theme park industry and/or zoological facilities;
e adecline in discretionary consumer spending or consumer confidence;

e asignificant portion of our revenues have historically been generated in the States of Florida, California and Virginia, and any
risks affecting such markets, such as natural disasters, closures due to pandemics, severe weather and travel-related disruptions
or incidents;

e seasonal fluctuations in operating results;

¢ inability to compete effectively in the highly competitive theme park industry;

e interactions between animals and our employees and our guests at attractions at our theme parks;

e animal exposure to infectious disease;

¢ high fixed cost structure of theme park operations;

e changing consumer tastes and preferences;

e cyber security risks and failure to maintain the integrity of internal or guest data;

e technology interruptions or failures that impair access to our websites and/or information technology systems;
e increased labor costs, including minimum wage increases, and employee health and welfare benefits;
e inability to grow our business or fund theme park capital expenditures;

e adverse litigation judgments or settlements;

e inability to protect our intellectual property or the infringement on intellectual property rights of others;



o the loss of licenses and permits required to exhibit animals or the violation of laws and regulations;
e loss of key personnel;

e unionization activities and/or labor disputes;

¢ inability to meet workforce needs;

¢ inability to realize the benefits of developments, restructurings, acquisitions or other strategic initiatives, and the impact of the
costs associated with such activities;

¢ inability to maintain certain commercial licenses;

e restrictions in our debt agreements limiting flexibility in operating our business;

e changes in the method for determining LIBOR and the potential replacement of LIBOR may affect our cost of capital;
¢ inability to retain our current credit ratings;

e our substantial leverage;

e inadequate insurance coverage;

¢ inability to purchase or contract with third party manufacturers for rides and attractions or construction delays;

e environmental regulations, expenditures and liabilities;

e suspension or termination of any of our business licenses, including by legislation at federal, state or local levels;

o delays, restrictions or inability to obtain or maintain permits;

e financial distress of strategic partners or other counterparties;

e changes to immigration, foreign trade, investments and/or other policies;

¢ inability to realize the full value of our intangible assets;

e changes in tax laws;

o tariffs or other trade restrictions;

e actions of activist stockholders;

o the ability of Hill Path Capital LP to significantly influence our decisions;

e changes or declines in our stock price, as well as the risk that securities analysts could downgrade our stock or our sector;

o risks associated with our capital allocation plans and share repurchases, including the risk that our share repurchase program
could increase volatility and fail to enhance stockholder value; and

e other factors described in “Item 1A. Risk Factors” included elsewhere in this Annual Report on Form 10-K.

We caution you that the risks, uncertainties and other factors referenced above may not contain all of the risks, uncertainties and
other factors that are important to you. In addition, we cannot assure you that we will realize the results, benefits or developments that
we expect or anticipate or, even if substantially realized, that they will result in the consequences or affect us or our business in the
way expected. There can be no assurance that (i) we have correctly measured or identified all of the factors affecting our business or
the extent of these factors’ likely impact, (ii) the available information with respect to these factors on which such analysis is based is
complete or accurate, (iii) such analysis is correct or (iv) our strategy, which is based in part on this analysis, will be successful. All
forward-looking statements in this Annual Report on Form 10-K apply only as of the date of this Annual Report on Form 10-K or as
the date they were made and, except as required by applicable law, we undertake no obligation to update any forward-looking
statement, whether as a result of new information, future developments or otherwise.

Trademarks, Service Marks and Trade Names

We own or have rights to use a number of registered and common law trademarks, service marks and trade names in connection
with our business in the United States and in certain foreign jurisdictions, including SeaWorld Entertainment, SeaWorld Parks &
Entertainment, SeaWorld®, Shamu®, Busch Gardens®, Aquatica®, Discovery Cove®, Sea Rescue® and other names and marks that
identify our theme parks, characters, rides, attractions and other businesses. In addition, we have certain rights to use Sesame Street®
marks, characters and related indicia through a license agreement with Sesame Workshop.

Solely for convenience, the trademarks, service marks, and trade names referred to hereafter in this Annual Report on Form 10-
K are without the ® and ™ symbols, but such references are not intended to indicate, in any way, that we will not assert, to the fullest
extent under applicable law, our rights or the rights of the applicable licensors to these trademarks, service marks, and trade names.
This Annual Report on Form 10-K may contain additional trademarks, service marks and trade names of others, which are the
property of their respective owners. All trademarks, service marks and trade names appearing in this Annual Report on Form 10-K
are, to our knowledge, the property of their respective owners.



PART 1.
Item 1. Business
Company Overview

We are a leading theme park and entertainment company providing experiences that matter and inspiring guests to protect
animals and the wild wonders of our world. We own or license a portfolio of recognized brands including SeaWorld, Busch Gardens,
Aquatica, Discovery Cove, Sesame Place and Sea Rescue. Over our more than 60-year history, we have developed a diversified
portfolio of 12 differentiated theme parks that are grouped in key markets across the United States. Many of our theme parks showcase
our one-of-a-kind zoological collection and feature a diverse array of both thrill and family-friendly rides, educational presentations,
shows and/or other attractions with broad demographic appeal which deliver memorable experiences and a strong value proposition
for our guests.

We generate revenue primarily from selling admission to our theme parks and from purchases of food, merchandise and other
items, primarily within our theme parks. For more information concerning our results from operations, see the “/tem 7. Management’s
Discussion and Analysis of Financial Condition and Results of Operations” section included elsewhere in this Annual Report on Form
10-K.

As one of the world’s foremost zoological organizations and a global leader in animal welfare, training, husbandry, veterinary
care and marine animal rescue, we are committed to helping protect and preserve the oceans, environment and the natural world. For
more information, see the “—Qur Culture and Social Responsibility” section included elsewhere in this Annual Report on Form 10-K.

Recent Developments
Impact of Global COVID-19 Pandemic

In response to the global COVID-19 pandemic, and in compliance with government restrictions, we temporarily closed all of our
theme parks effective March 16, 2020. Beginning in June 2020, we began the phased reopening of some of our parks with enhanced
health, safety and sanitizing measures, capacity limitations, modified/limited operations, reduced hours and/or reduced operating days.
In particular, on June 6, our Aquatica water park in Texas reopened; on June 11, all five of our Florida parks reopened; on June 19,
our SeaWorld park in Texas reopened; on July 24, our Sesame Place park in Pennsylvania reopened; on August 5, our Busch Gardens
park in Virginia reopened and on August 28, our SeaWorld park in California reopened on a limited basis, following the State of
California’s guidance for reopening zoos. In compliance with revised state government restrictions issued late in the fourth quarter in
California, we once again closed our SeaWorld park in California effective December 7, 2020. Separately, we were unable to open
our Aquatica water park in California and our Water Country USA water park in Virginia for the 2020 operating season.
Additionally, during the third quarter, the state of Virginia had a state mandated capacity restriction of 1,000 guests at a time which
significantly restricted attendance for our Busch Gardens park in that state. On October 29, 2020, the State of Virginia revised its
theme park guidance and modified the methodology for calculating capacity at theme parks. As a result, capacity at this park
increased from 1,000 guests to approximately 4,000 guests at a time. On February 1, 2021, in consultation with the State of Virginia,
we increased capacity to approximately 6,000 guests at a time based on revisions to the methodology for calculating restricted
capacity at theme parks. On January 15, 2021, while our SeaWorld San Diego park remained closed, we introduced a limited time
drive-through only experience for guests at this park. Subsequently, based on updated state government guidance issued in January
2021, we have since reopened our SeaWorld park in California on February 6, 2021 on a limited basis, once again following the State
of California’s guidance for reopening zoos. In 2021, we have also begun year-round operations at our SeaWorld park in Texas and
have begun to operate on select days at both our Busch Gardens park in Virginia and our Sesame Place park in Pennsylvania. These
parks are now open primarily on the weekend and holidays during the winter season, weather permitting. We continue to monitor
guidance from, and engage with, federal, state and local authorities and may adjust our plans accordingly.

Since the COVID-19 pandemic began, we have taken proactive measures for the safety of our guests, employees and animals,
to manage costs and expenditures, and to maximize liquidity in response to the temporary park closures and limited reopenings related
to the COVID-19 pandemic. Some of these measures included, but were not limited to: (i) increased our revolving credit commitments
on March 10th; (ii) issued $227.5 million in first-priority senior secured notes and $500.0 million in second-priority senior secured
notes to raise additional capital and further enhance available liquidity; (iii) entered into amendments to our existing senior secured
credit facilities to amend our financial covenants; (iv) initially furloughed approximately 95% of our employees upon closing all of
our parks; (v) obtained payroll tax credits and deferred certain social security payroll taxes under the CARES act; (vi) temporarily
reduced executive officers’ base salary by 20% through November 2020; (vii) eliminated and/or deferred all non-essential operating
expenses at all of our parks and corporate headquarters while the parks were closed and actively managing operating expenses; (viii)
eliminated substantially all advertising and marketing spend while the parks were closed and strategically managing marketing spend
as parks reopened; (ix) substantially reduced or deferred all capital expenditures starting in March 2020 (other than minimal essential
capital expenditures) when the parks were closed and postponed the opening of rides that were still under construction and scheduled
to open in 2020; (x) worked with certain vendors and other business partners to manage, defer, and/or abate certain costs and
payments and; (xi) added additional levels of review and approval for payments and cash disbursements which remains in place.



Concurrent with the reopening of some of our parks, we began to prudently bring some employees back from furlough. Some of our
employees remain on furlough while others have been transitioned from a furloughed status to a permanent layoff.

The COVID-19 pandemic, resulting park closures and limited park reopenings have had, and are likely to continue to have, a
material impact on our financial results. See further discussion in “Management’s Discussion and Analysis of Financial Condition
and Results of Operations” section included elsewhere in this Annual Report on Form 10-K.

Leadership Changes

Effective April 4, 2020, Sergio D. Rivera resigned from his position of Chief Executive Officer and as a member of our Board.
As a result, the Board appointed Marc G. Swanson, our Chief Financial Officer and Treasurer, to serve as Interim Chief Executive
Officer and Elizabeth C. Gulacsy, our Chief Accounting Officer, to serve as Interim Chief Financial Officer and Treasurer in addition
to her role of Chief Accounting Officer. Also on April 4, 2020, the Board appointed Walter Bogumil to serve as the Company’s Chief
Operating Officer. Mr. Rivera was not entitled to any severance benefits in connection with his departure and forfeited his outstanding
equity awards.

The Board increased its size from eight to ten directors and elected Timothy J. Hartnett and Kimberly K. Schaefer to serve as
directors of the Company on December 9, 2020.

Our Competitive Strengths

¢ Brands That Consumers Know and Love. We believe our brands attract and appeal to guests from around the world. We use
our brands, intellectual property and the work we do to care for animals to increase awareness of our theme parks, drive
attendance to our theme parks and create “out-of-park™ experiences for our guests as a way to connect with them before they
visit our theme parks and to stay connected with them after their visit. Such experiences include various consumer product
offerings, including toys, books, apparel, and technology accessories as well as our websites and advertisements.

¢ Differentiated Theme Parks. We own and operate 12 theme parks which deliver high-quality educational experiences,
entertainment offerings, aesthetic appeal, and shopping and dining experiences. Our portfolio includes theme parks ranked
among the most highly attended in the industry, including three of the top 20 theme parks and four of the top 10 water parks in
North America, as measured by attendance (TEA/AECOM 2019 Report). Our combined theme park portfolio has over 650
attractions that appeal to guests of all ages, including 88 animal habitats, 114 programs and 204 rides. In addition, we have over
350 restaurants, photo and specialty retail shops. Our theme parks appeal to the entire family and offer a broad range of
experiences, ranging from educational animal encounters and presentations, to thrilling rides and exciting shows. In fact, we
have won numerous awards and recognition. See further details in our theme park portfolio table located in the Our Theme
Parks section which follows.

¢ Diversified Business Portfolio. Our portfolio of theme parks is diversified in a number of important respects. Our theme parks
are located in geographic clusters across the United States, which at times can help protect us from the impact of localized
events. Many of our theme parks showcase a different mix of thrill-oriented and family friendly attractions including rides,
educational presentations and/or shows. This varied portfolio of offerings attracts guests from a broad range of demographics
and geographies. Our portfolio of theme parks appeal to both regional and destination guests, which provide us with a
diversified attendance base.

¢ One of the World’s Largest Zoological Collections. We provide care for what we believe is one of the world’s largest
zoological collections. We believe we are attractively positioned in the industry due to our highly unique zoological collection
and ability to present our animals in a differentiated, interactive and educational manner. Through opportunities to explore and
interact with these amazing animals in our parks, each year we educate millions of guests with the goal of inspiring them to care
and protect animals and their habitats in the wild. Our commitment to these animals includes applying world-class standards of
care while striving to provide habitats that promote their health. We also lead, partner with and/or sponsor research efforts that
have provided and will continue to provide essential information and tools to help protect and sustain species in their natural
habitats around the world. See the “—Conservation & Community Relations” section included elsewhere in this Annual Report
on Form 10-K.

¢ Strong Competitive Position. Our competitive position is enhanced by the combination of our powerful brands, extensive
zoological collection and expertise and attractive in-park assets located on valuable real estate. Our zoological collection and
expertise, which have evolved over our six decades of caring for animals, would be extremely difficult and expensive to
replicate. We have made extensive investments in new attractions and infrastructure and we believe that our theme parks are
well capitalized (see the “— Capital Improvements” section included elsewhere in this Annual Report on Form 10-K for a
discussion of our new rides and attractions). We believe that the limited supply of real estate suitable for theme park
development coupled with high initial capital investment, long development lead-times and zoning and other land use
restrictions constrain the number of large theme parks that can be constructed.
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e Proven and Experienced Management Team and Employees with Specialized Animal Expertise. Our senior management
team, currently led by Marc Swanson, Interim Chief Executive Officer, have an average tenure of approximately 16 years in
relevant industries. The management team is comprised of highly skilled and dedicated professionals with wide ranging
experience in theme park operations, zoological operations, product and business development, hospitality, finance and
accounting. Additionally, our animal care team is among the most experienced and qualified in the world, making us a global
leader in animal welfare, husbandry, enrichment, and veterinary care.

¢ Proximity of Complementary Theme Parks. Our theme parks are grouped in key locations near large population centers
and/or tourism destinations across the United States, which allows us to realize revenue and operating expense efficiencies.
Having complementary theme parks located within close proximity to each other also enables us to cross market and offer
bundled ticket and vacation packages. In addition, closely located theme parks provide operating efficiencies including sales,
marketing, procurement and administrative synergies as overhead expenses are shared among the theme parks within each
region.

o Significant Cash Flow Generation. We believe that our disciplined approach to capital expenditures, cost management and
working capital management historically has enabled us to generate significant annual operating cash flow, even in years of
declining performance. In addition, typically five of our 12 theme parks are open year-round, which helps reduce seasonal cash
flow volatility. Due to the temporary park closures and limited reopenings as a result of the COVID-19 pandemic, our cash flow
in 2020 was materially impacted. We have taken significant actions to carefully manage our cash flow, reduce our costs and
strengthen our liquidity as we navigate through this environment. For more details, refer to the “—Impact of Global COVID-19
Pandemic” section.

e Care for Our Community and the Natural World. We are committed to the communities in which our theme parks are
located and focus our philanthropic efforts in three areas: animal preservation and stewardship; youth development and
education; and community initiatives that address environmental sustainability. Our theme parks inspire and educate children
and guests of all ages through experiences that are educational, fun and meaningful. Additionally, our Sesame Place park was
the first theme park in the world to have achieved the designation of Certified Autism Center from the International Board of
Credentialing and Continuing Education Standards (the “IBCCES”).

In 2020, in response to the COVID-19 pandemic, we provided complimentary distance learning resources for students, teachers
and parents to use as schools shifted to virtual classrooms. These resources included standards-aligned classroom activities,
teacher’s guides, videos, and animal information books. By providing these distance learning resources, we were able to help
families explore, discover, and stay connected virtually in a fun and inspiring environment even while our parks were
temporarily closed.

We also partner with charities across the country whose values and missions are aligned with our own by providing financial
support, in-kind resources, strategic guidance, and/or hands-on volunteer work. For example, we are one of the primary
supporters and a corporate member of the SeaWorld & Busch Gardens Conservation Fund, a non-profit conservation
foundation, which makes grants to wildlife research and conservation projects that protect wildlife and wild places worldwide.
In addition, we operate one of the world’s most respected rescue programs for ill and injured marine animals, in collaboration
with federal, state and local governments, and other members of accredited stranding networks, among others, with the goal of
rehabilitating and returning them to the wild. For more than five decades, our animal experts have helped more than 38,000 ill,
injured, orphaned and abandoned wild animals. We are committed to animal rescue, conservation research and education and
invest millions annually in these efforts.

Our Theme Parks

Our legacy started in 1959 with the opening of our first Busch Gardens theme park in Tampa, Florida. Since then, we have
grown our portfolio of strong brands and strategically expanded across five states on approximately 2,000 acres of owned land and
190 acres of leased property in San Diego. Our theme parks offer guests a variety of exhilarating experiences, from animal encounters
that invite exploration and appreciation of the natural world, to both thrilling and family-friendly rides, educational presentations and
spectacular shows. Our theme parks are consistently recognized among the top theme parks in the world and rank among the most
highly attended in the industry.

We generally locate our theme parks in geographic clusters, which we believe improves our ability to serve guests by providing
them with a varied, comprehensive vacation experience and valuable multi-park pricing packages, as well as improving our operating
efficiency through shared overhead costs. Our portfolio of branded theme parks includes the following names (see the theme park
portfolio table which follows for more details on each of these parks and a summary of our recent awards and recognitions):



e SeaWorld. SeaWorld is widely recognized as the leading marine-life theme park brand in the world. Our SeaWorld theme parks
rank among the most highly attended theme parks in the industry and offer up-close interactive experiences, educational
presentations, special dining experiences, thrilling attractions and a variety of educational and entertainment offerings that
immerse guests in the marine-life theme. We also offer our guests numerous animal encounters, including the opportunity to
work with trainers and feed marine animals, as well as themed thrill and family-friendly rides and entertainment that creatively
incorporate our one-of-a-kind zoological collection. We currently own and operate the following SeaWorld-branded theme
parks:

o SeaWorld San Diego is the original SeaWorld theme park and was founded in 1964 by four graduates from the University of
California, Los Angeles (UCLA). SeaWorld San Diego spans 190 acres of waterfront property on Mission Bay in San Diego,
California, is open year-round and is one of the most visited paid attractions in San Diego. SeaWorld San Diego is home to a
number of attractions, including Tidal Twister, a first-of-its-kind dueling roller coaster which opened in 2019 and Electric
Eel, a triple-launch steel roller coaster which opened in 2018. SeaWorld San Diego is ranked among the top 20 theme parks
in North America, as measured by attendance (TEA/AECOM 2019 Report).

o SeaWorld Orlando is a 279-acre theme park in Orlando, Florida, the world’s largest theme park destination, and is open year-
round. In 2019, SeaWorld Orlando opened Sesame Street Land, an immersive new land which includes kids wet and dry play
areas, interactive experiences, fun family rides and a Sesame parade. SeaWorld Orlando is also home to a number of
thrilling and family-friendly rides including Infinity Falls, a river rapid ride which opened in 2018 and Mako, a high-speed
hyper coaster which opened in 2016. SeaWorld Orlando is ranked among the top 10 theme parks in North America, as
measured by attendance (TEA/AECOM 2019 Report).

o SeaWorld San Antonio is one of the world’s largest marine-life theme parks, encompassing 397 acres in San Antonio, Texas.
In 2020, prior to the temporary park closure, SeaWorld San Antonio opened Texas StingRay, the tallest, fastest and longest
wooden coaster in Texas and in 2019 opened Turtle Reef, a one-of-a-kind sea turtle attraction, Sea Swinger, a thrilling swing
ride, and Riptide Rescue, a family-friendly spinner ride.

¢ Busch Gardens. Our Busch Gardens theme parks are family-oriented destinations designed to immerse guests in international
geographic settings. They are renowned for their thrill ride offerings as well as their beauty and cleanliness with award-winning
landscaping and gardens. Our Busch Gardens theme parks allow our guests to discover the natural side of fun by offering a
family experience featuring a variety of attractions, roller coasters, educational experiences and high-energy theatrical
productions that appeal to all ages. We currently own and operate the following Busch Gardens theme parks:

e Busch Gardens Tampa Bay is open year-round and features exotic animals, shows and both thrill and family-friendly rides on
306 acres of lush natural landscape. The zoological collection is a popular attraction for families, and the portfolio of rides
broaden the theme park’s appeal to teens and thrill seekers of all ages. In 2019, Busch Gardens Tampa Bay opened Tigris, a
triple launch steel coaster that catapults riders forward and backward. Busch Gardens Tampa Bay is ranked among the top 20
theme parks in North America, as measured by attendance (TEA/AECOM 2019 Report).

o Busch Gardens Williamsburg, a 422-acre theme park, is regularly recognized as one of the highest quality theme parks in the
world, capturing dozens of awards over its history for attraction and show quality, design, landscaping, culinary operations
and theming. Busch Gardens Williamsburg is home to a number of thrilling roller coasters and attractions including
Finnegan’s Flyer which opened in 2019 and Battle for Eire which opened in 2018.

e Agquatica. Our Aquatica-branded water parks are premium, family-oriented destinations in a South Seas-themed tropical setting.
Aquatica water parks build on the aquatic theme of our SeaWorld brand and feature high-energy rides, water attractions, white-
sand beaches and an innovative presentation of marine and terrestrial animals. We position our Aquatica water parks as
companions to our SeaWorld theme parks and currently own and operate the following separately gated Aquatica branded
theme parks:

e Aquatica Orlando is an 81-acre South Seas-themed water park adjacent to SeaWorld Orlando that is open year-round. The
water park features state-of-the-art attractions for guests of all ages and swimming abilities, including some that pass by or
through animal habitats. In 2019, Aquatica Orlando opened KareKare Curl, a family tube water ride and in 2018 the park
opened Ray Rush, a thrilling family raft slide. Aquatica Orlando is ranked #4 most attended water park in North America
and #8 worldwide (TEA/AECOM 2019 Report) and was the first water park in the world to be designated a Certified Autism
Center (IBCCES, 2019).

e Aquatica San Antonio is an 18-acre water park located adjacent to SeaWorld San Antonio. The water park features a variety
of waterslides, rivers, lagoons, a large beach area and private cabanas. In 2020, prior to the temporary park closure, Aquatica
San Antonio opened Tonga Twister, a high energy body slide and in 2019, the park opened lhu’s Breakaway Falls, a multi-
drop tower slide. Aquatica San Antonio is ranked #8 most attended water park in North America (TEA/AECOM 2019
Report).



e Aquatica San Diego is a 66-acre water park located in Chula Vista, California, near our SeaWorld San Diego theme park.
The water park features a variety of waterslides, a lazy river, a wave pool with a large beach area and private cabanas. In
October 2019, we announced we will convert Aquatica San Diego into our second Sesame Place standalone park in the
spring of 2021. While construction began in the fall of 2019, it was temporarily paused due to the COVID-19 pandemic. We
currently expect to open this park in 2022. We were unable to open Aquatica San Diego for its 2020 operating season. For
more details, refer to the “—Impact of Global COVID-19 Pandemic” section and Note 15—Commitments and Contingencies
in our notes to the consolidated financial statements included elsewhere in this Annual Report on Form 10-K.

¢ Discovery Cove. Located next to SeaWorld Orlando, Discovery Cove is a 58-acre, reservations only, all-inclusive marine life
theme park that is open year-round to guests and features premium culinary offerings. The theme park restricts its attendance in
order to assure a more intimate experience. Discovery Cove provides guests with a full day of activities, including the
opportunity to interact with dolphins and sharks, snorkel with thousands of tropical fish, wade in a lush lagoon with stingrays
and hand-feed birds in a free flight aviary. Discovery Cove was the first all-inclusive day resort and animal interaction park in
the U.S. to be designated a Certified Autism Center (/BCCES, 2019).

e Sesame Place. Located on 55 acres near Philadelphia, Sesame Place is currently the only theme park in the United States
entirely dedicated to the award-winning television show, Sesame Street, and its spirit of imagination. The theme park shares
SeaWorld’s “education and learning through entertainment” philosophy and allows parents and children to experience Sesame
Street together through whirling rides, water slides, colorful shows and furry friends. During 2020, in response to the COVID-
19 pandemic and to provide our guests with alternative options to enjoy our park, we introduced a new drive-through event on
select nights. See additional discussion concerning the license agreement with Sesame Workshop in the “—Intellectual
Property” section included elsewhere in this Annual Report on Form 10-K. Sesame Place is the first theme park in the world to
be designated as a Certified Autism Center (/BCCES, 2018). As mentioned above, Aquatica San Diego will be converted into
our second Sesame Place standalone park which is expected to open in 2022. For more details, refer to Note 15—Commitments
and Contingencies in our notes to the consolidated financial statements included elsewhere in this Annual Report on Form 10-K.

e Water Country USA. Located on 222 acres, Virginia’s largest family water park, Water Country USA, features state-of-the-art
water rides and attractions, all set to a 1950s and 1960s surf theme. Water Country USA is located near Busch Gardens
Williamsburg and in 2019 opened Cutback Water Coaster, Virginia’s first hybrid water coaster. Water Country USA is ranked
#6 most attended water park in North America (TEA/AECOM 2019 Report). We were unable to open Water Country USA for
the 2020 operating season. See additional discussion relating to park closures in the “—Impact of Global COVID-19 Pandemic”
section included elsewhere in this Annual Report on Form 10-K.

e Adventure Island. Located adjacent to Busch Gardens Tampa Bay, Adventure Island is a 56-acre water park which features
water rides, dining and other attractions that incorporate a Key West theme. Adventure Island is ranked #7 most attended water
park in North America (TEA/AECOM 2019 Report). In 2020, prior to the temporary park closure, Adventure Island opened
Solar Vortex, the first dual tailspin waterslide in North America.

The table which follows represents our theme park portfolio in 2019 and some of our recent awards and recognition. Due the COVID-
19 pandemic, temporary park closures and operational modifications/limitations upon reopening, the 2020 theme park portfolio was
significantly impacted and is not reflective of a typical operating year; 